TUK TUK
CREATIVE DECK
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PROBLEM THAT
THE BRAND SOLVES:

Tuk Tuk has dedicated its existance to bring an authentic asian street food
experience in a local way so you don’t have to leave the comfort of your routine in
order to have a taste of the real deal.



STRATEGY

In this specific case (which is a hypothetical exercise) the strategy will be focusing

on audiovisual content that would be displayed in many platforms such as:
YouTube, Facebook Page, National TV and cinemas, creating brand awarness and
top-of-mind positioning.
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BRAND POSITIONING STATEMENT:

ASIA THAT
STES LIKE ASIA




REFLECTIONS:

Tuk Tuk has a very identifiable brand language. It is a
vibrant brand that seeks to transcend the typical asian
food experience, taking a leap in terms of communication.
Through impactful colors, different image codes and rogue

Insights, Tuk Tuk finds the perfect way to “stick” to your
mind.
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GAS EL SENDERO.

TE EN CAMBIO A DONDE
¥ SENDERO Y DEJA
JELLA”

RALPH WALDO EMERSON

#TukTuk

FREE
DELIVERY

con JUST EAT
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BRAND TRAITS:

RISK TAKER

It is not afraid. Everytime Tuk Tuk takes risks experimenting with new flavors, new
menus, etc. it is looking to provide the best and most authentic experience
possible.
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RAND TRAITS:

It happens now. It is aware of the q --‘- ersatlo
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CAMPAIGN
CONCEPTS




CONCEPT #1:

ASIA NEAR YOU

This concept explores the closeness of the authentic Asian Street Food to your
street, neighborhood, town, without going that far.



EXECUTION:

We see a close shot and details of a flamenco dancer and a flamenco
guitar player dancing and playing masterfully. The main palette is the
brand colors (black and red). An energetic ambience and visually
estimulating. Hard lights that set a dramatic and vibrant tone. We see
Tuk Tuk dishes cuts in between actions. As the shot gets wider, we
slowly reveal that the balerina and the guitar player are Asians. Then
we see a animation of a copy that says:

ASIA THAT TASTES LIKE ASIA, WITHOUT JETLAG.
TUK TUK: AUTHENTIC ASIAN STREET FOOD NEAR YOU.



PRODUCTION BRIEF:

For this specific spot we need:

Production and Post Production Team (Director, camera asistant,
lightning expert, editing, etc.)

Stylist

Art Direction Team

Actors:

Asian Female lead (with flamenco dance capabilities)

Asian Male Lead (with flamenco guitar playing capabilities) both
from 25-35 years old.

Location: The ideal location would be a theater with wooden
floors so we can execute “el zapateo” in a natural way. A theater
ambience would give a natural drama.

Dress design or rental

Make-up team

Props: Chop sticks, acoustic guitar, bench, etc.

ESTIMATED TOTAL:
$120,000 USD



CONCEPT #2:

THE AUTHENTIC
ASIA STREET FOOD
IS HERE TO STAY

Tuk Tuk invaded Spain with an authentic taste of Asia giving you the best

experience and taking you to different worlds full of flavors. This concept is
inspired by Asian narrative where surrealism is used and where giant robots and

aliens collide in a fun way.



EXECUTION:
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It is @a normal day in Madrid. People are walking in the streets and working at their offices as any day.
We see wide shots of the city and office spaces using a warm color palette. We cut to a close shot
of a cup of coffee and everything starts to vibrate as if an earthquake is happening.



Cut to different people looking at the sky an pointing in surprise. To their wonder, what they see
is a Giant Ramen Bowl Mothership hovering over Madrid. We see a wide shot of Madrid’s Skyline
and footage of the bowl hovering. The whole thing looks like a scene from “Independence Day” in

a cinematic fashion.



We cut to see an aerial view of the city where the Ramen Bowl Mothership is casting a shadow.
Cut to some people looking from the window as the Ramen Bowl Mothership moves its way to the
City.
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Cut to the Ramen Bowl Mothership shooting red Tuk Tuks branded with the logo, going fast

through the streets giving people some small boxes of the delicious Tuk Tuk food. After that, we
see a shot of friends having a great time eating at one of the restaurants. We see the copy that

enters in the frame that says:

TUK TUK: AUTHENTIC ASIAN STREET FOOD NEAR YOU.

#FOODINVASIAN 2ulc
FIND US ON FACEBOOK, TWITTER AND INSTAGRAM. tulk




PRODUCTION BRIEF:

For this specific spot we need:

Production Team (Director, camera asistant, lightning expert,
etc.)

Helicopter / Drone for the aerial shots.

Stylist

Art Direction Team

SFX Team and render (for the UFO sequence)

Actors:

We would need extras of many different ages, gender and
ethnicity.

Location: This spot will be ideally shot outdoors capturing the
beautiful architecture of Madrid. Other locations include an office
space (as seen in the mood boards) and a café.

Dress design or rental

Make-up team

Various permits to use public spaces

Police coordination

ESTIMATED TOTAL:
$300,000 USD



CONCEPT #3:

ASIA IN EVERY BITE

For this concept we use humor and the element of surprise, turning a normal

situation into a memorable moment.



We open with a wide shot of one of the restaurants where a couple is seated getting ready to eat.
Cut to the woman thanking the waiter and we see a delicious rice bowl kind of dish. After this, we
see the woman taking her fisrt bite.



As soon as she bites, she says: “Wow... This actually taste like the real thing”. In the meantime, we
see that the background changed. It is a wide shot of beautiful scenery in Vietham where a
fisherman is crossing a river in a canoe. He looks like he has no idea where he is, looking around
him. We cut to our male character who is eating as well. But, in the background, we see a bunch
of Shao-Lin monks training kung fu having the same reaction. Our male character says: “Yeah, this
Is authentic for sure”.



After she takes another bite, she says: “Hmm... this gets better with every bite”. Then in the
background we see that a Panda is in the canoe with the man fighting for the paddle. We cut to

our male character and this time we see the monks singing karaoke and hugging each other in the
bakcground. Our male character says: “Absolutley”.



We cut to an image of the delicious food with a copy on top that says: “Authentic Asian Street
Food in every bite. Tuk Tuk: The taste of Asia without jetlag”.



PRODUCTION BRIEF:

For this specific spot we need:

Production and Post Production Team (Director, camera asistant,
lightning expert, editing etc.)

Stylist

Art Direction Team

Actors:

Male and Female lead (couple) from 25 to 35 years old. Asian
male from 30 to 40 years old (canoe guy). A group of Asian Kung
Fu coreographers of a variety of ages (Shao-lin monks).
Location: It would be 2 locations. One of Tuk Tuk’s restaurants
that the client wants to be featured and a studio with a green
screen to shoot the backgrounds and the leads.

Make-up team

ESTIMATED TOTAL:
$200,000 USD



FINAL NOTES:

This is a completely hypothetical case in which the client is in need of an
audiovisual spot. The prices are an estimate and are not in any way definitive. The
mood boards were placed in all exercises to picture the idea, refences, colors,
casting, etc.



MANY THANKS!
P > S S

SENIOR COPYWRITER / ART DIRECTOR



